Abstract-Development of modern information technology has changed the traditional ways of production and business, during which a new business mode has emerged, that is, electronic commerce. With its unique advantages, e-commerce has been widely applied in a short time, which has also generated a group of e-commerce enterprises. It is of great significance to establish strategies of financial management suitable for e-commerce enterprises since it is not only helpful for executors to formulate better financial polices, but it is also beneficial to improve enterprises' administration level and market competitiveness. In the paper, it also analyzes new problems existing in the implementation of financial management strategies in e-commerce enterprises with proposal of rational suggestions. The study of this paper is aimed to select rational financial strategies for e-commerce enterprises so as to promote a better development.
IV.ANALYSIS ON THE GENERAL FINANCIAL STRATEGIES AND GOALS IN E-COMMERCE ENTERPRISES
In general, there are two kinds of financial strategies and goals.
The first is to maximize profit, that is, the enterprise is aimed to realize a maximum profit. It has two forms.
One is to realize a maximum absolute amount, and another is to realize a maximum relative amount. The profit of an enterprise can reflect its economic effect to much degree. Thus, analysis and study on the financial management strategies in e-commerce enterprises have been made in this paper. Through the analysis, conclusions can be drawn as follows.
Through analyzing the financing features of e-commerce enterprises combined with the properties and costs of different financing ways, we find that the main financing method used by e-commerce enterprises is equity financing.
Through analyzing the development situation of domestic e-commerce enterprises as well as their bearing capacity of risks and financing cost, we find that currently e-commerce enterprises should adopt conservative financing structure with equity capital as the main form.
According to the profit situation and development stages of e-commerce enterprises, we suggest that they should adopt zero-dividend or low-dividend allocation policy.
